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Millions of people all over the world want to write and publish a memoir, a novel, or share their grandmother’s favorite recipes. They spend months and years chasing agents and publishers only to face endless rejections.

But times have changed. The latest technologies make it possible for anyone who can get on the Internet to become an author, publisher, and promoter of anything he wants to write, whenever he wants to do it, and all without spending any money in doing so.

All you have to do is write your stuff, edit it, and follow instructions of various services to format your text, design a cover, price the book, select a publicity program, and boast about your achievement to book review editors, on Facebook, Twitter or your own E-mailing lists.

Yes, all those functions are being offered to would-be authors at a price by masses of editors, agents, consultants and promoters. They took the trouble of reading the instructions and now they try to cash in on it. You do not need them if you follow the instructions yourself.
The simplest way to start is to go to Amazon’s website, which is the largest online seller of books. You are looking for Kindle Direct Publishing (KDP) which will provide you with a free instruction booklet how to format your manuscript in Microsoft Word for publication by Amazon as a digital book. So you just write your book in Word and follow simple instructions about spacing, page ends, chapters etc. Once your manuscript is 
finished you follow the instructions how to publish it on Kindle and that’s all there is to it.
You also set the price that you may vary at will as time progresses. Amazon sells your book and you get a royalty of 35% to 70% depending on arrangements.

 

There are close to 2 million titles on Amazon so it’s important that your book has a cover that is distinctive and attractive to readers. You can design your own cover using Picasa collage functions which is also free. It offers hundreds of fonts and colors and you can include any photographs or images you like. The important thing to remember is the fact that on the screen of a tablet or an E-reader these covers are thumbnail-size. As a result you should make sure that the size of title lettering and colors are contrasting and show up clearly in black & white on many E-reader devices.

 

Once your book is on Kindle you want to let the world know that it has been published and where to find it. If you stick to digital publishing there is no problem of distribution or costs of sending the book by mail. It is delivered via the Internet to the buyer who can read it on about a dozen devices such as E-readers, iPads, PC’s, iPhones, and various smart phones.
There are several publicity websites that can be used to announce the publication of your book. Most offer a basic free service as well as paid versions depending on distribution requirements. Once you follow instructions of a press release site you can also include the image of your book cover and send the whole package to book review editors, TV or radio talk show producers, and your personal E-mail lists completely free of charge.

Better still, the URL’s of such press releases can be copied and simply pasted into other messages you are sending out. PRLOG is such a service used by the author and examples can found at http://www.prlog.org

Twitter and Facebook are the two most popular social media services that you can use freely to promote your book. Although Twitter allows only 140 characters per twit, you can easily include the URL of your press release and also another link to an image, which may be a Picasa collage of your book cover, prices and reviews, as well as author biography and a photograph of yourself with your pet alligator. You can also use the Twitter search window to send such promo packages to selected recipients like your preferred talk show hosts, and book review editors, many of whom maintain distinct Twitter accounts.
Similarly, Facebook can be used to introduce your memoirs or novel with all the publicity materials to your friends and family. Other social media like LinkedIn, Pinterest and such, can also be used in providing free publicity for your book depending on type of audience you are seeking.

 

In short, the technology is here to be used and most of it is free. What it means is that anyone can become a published author literally overnight

